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Instagram Stats – Age/Gender
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Compared to Facebook, 
Instagram is a network of 
younger users. 

More than half of the 
global Instagram user 
population is younger than 
34 years old. 

It’s the second most 
preferred app after 
Snapchat for teenagers



Instagram Stats - Usage
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About six in 10 Instagram 
users log in at least once 
daily. 

It’s the second most 
logged in social media 
site for daily use after 
Facebook. 

Twenty-one percent of 
users log in weekly and 
16% log in less often than 
that.



Instagram Stats – Time Spent
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Instagram users spend 
almost as much time on 
the platform as Facebook 
users. 

Time spent on a social 
network is a strong 
indicator of an engaging 
platform. 

Engaged users are more 
likely to be interested in 
your brand’s content. 



Instagram Stats – Buying Decision
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90% of accounts follow at 
least one business on 
Instagram. 

Instagram has become 
known as an ideal fit for e-
commerce marketing. 

83% of Instagram 
users discover new 
products and services on 
the platform.



Instagram Stats – Engagement Rate
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Average 1.60% 
engagement rate

Brands with the highest 
engagement rates 
include:

• higher education at 
3.96%

• nonprofits at 2.40% 
• sports teams at 

2.40%



Instagram Stats – Best Time to Post
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Objective
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What is your purpose for using Instagram?

• Create awareness of business
• Promote products / services
• Connect with customers
• Connect with suppliers
• Connect with Influencers
• Drive traffic to website
• Become personable – get to know you (behind the scenes)



Setting Up Your Profile
1. Username

2. Name

3. Profile Pic

4. Bio

5. Web Link

6. Highlights
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Setting Up Your Profile
Username & Name
• Real Name and Professional
• Up to 30 characters
• Name shows next to your username so 

doesn’t need to be the same
• Important to get right as these are both 

searchable on instagram
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Bio
• Who you are and what you do
• 150 characters
• Include a call to action

Profile Pic
• Business Logo or Photo of you – clear head 

and shoulders visible
• Do Not use the Official Thermomix Logo
• No images – people want to get to know you 

as a person

Web Link
• Can only have one link – think about 

where you want to direct people



Setting Up Your Profile
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Recommend having a business account

• Link to personal page
• Link it to Facebook business page
• Look at insights on posts
• Facebook and Instagram Ad’s to help grow reach
• Schedule Posts using app (Later.com)
• Share links in Stories

With a business account, 
you'll be able to access 
business features and 

Instagram Insights. 

These tools can help you 
understand who is engaging 

with your business on 
Instagram.



Switch to Business Profile
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1. Go to your profile and tap in the upper right corner.
2. Tap Settings.
3. Tap Account.
4. Tap Switch to Professional Account.
5. Tap Business.
6. If you'd like, you can follow the steps to connect your business account to a 
Facebook Page associated with your business. This step is optional and will make it 
easier to use all of the features available for businesses across the Facebook family of 
apps. At this time, only one Facebook Page can be connected to your business 
account.
7. Add details, like your business category and contact information.
8. Tap Done.



Choose Your Theme
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• Instagram is all about being creative!

• Instagram is great for showcasing your products

• Rather than a random collection of images you can set a theme

• Think about brand colours, images and topics



Choose Your Theme
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How To Post
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1. Click on ‘+’ icon
2. Choose your image

3. Add filters / Edit
4. Click Next



How To Post
1. Write your caption (2200 characters)

2. Tag People

3. Add location

4. Post to other accounts

5. Post to other platforms
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Hashtags
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Help gets 
your 

content 
found

Add up to 30 
hashtags on one 

post

The average 
post on 

Instagram 
contains 10.7 

hashtags 
(source hubspot 2020)

Helps to 
build your 
audience

Test
And

Measure

Some 
recommend 

10-15 
hashtags

Use hashtags 
your target 

audience would 
search for
(keywords)

Branded
Hashtag



Hashtags
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Research Hashtags

• Under 20k 
• 20k to 100k
• Over 100k

Popular Hashtags – less likely to 
find new followers or increase 
engagement

The more niche the hashtag the 
more engaged users are

Not too long and not have spaces

Write a list of # to use



Stories
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They only 
last 24hrs

Share photos or 
15 sec videos

500 million
Instagram 

accounts use 
stories everyday

1 in 5 
stories 

get a DM

Add stories to your 
highlights to keep 

for longer than 
24hrs

You can see 
who has 

viewed your 
story

You are not able 
to ‘Like’ or 
‘Comment’ 

publicly

Reach 10k 
followers you can 

swipe up to 
website



Stories – How to create one
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Live
Create Image
Normal (take pic)
Boomerang
Layout

You could do a 
demo of 

Thermomix over 
multiple stories

Every time you post 
on stories your content 
is pushed to the front 
of your followers view



Stories – How to create one
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Highlights
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• You can add your stories to 
highlights

• If you want to keep a story 
for more than 24hrs

• Highlights can be found on 
your profile

• You can add 100 stories in 
a highlight

• There’s no limit on how 
many highlights you can 
have



Highlights
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You can create these icons in Canva
By using the Instagram Stories 

template



How to build your audience
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• Use the explore page – accounts, tags, places

• Share other businesses posts – tap aeroplane symbol to share on your story

• Followers – users tend to follow you, wait for you to follow back and then 
unfollow (important to have your strategy of who you want to follow, if it doesn’t 
fit then don’t feel you have to follow back)

• Check follower list

• BE SOCIAL ON SOCIAL MEDIA – engage, comment, like posts



How to build your audience
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• Tell people you are on Instagram

• Create your Hashtag list – these are crucial for people finding you

• Be consistent 

• Create a plan – how often will you post and what will you post 

• Find people to follow – existing customers, suppliers, competitors, partners, key 
people in industry, competitors followers



IGTV
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Video 
length 
10mins

Need to upload 
vertical video’s

(not landscape)

Upload video’s 
Add title and 
description

(get it right first time 
as can’t go back to 

edit)

Create 
IGTV 

Channel 
(app or icon)

Edit cover for 
the video 

(use from video or 
create one you 
made in canva)

In the description 
you can add 

clickable links 
and hashtags

Upload from 
desktop and edit 
title / description 

on desktop



IGTV
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IGTV
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Insights
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HIGHLY RECOMMEND HAVING A BUSINESS ACCOUNT 

Reach 100 followers can start 
looking at insights



Insights
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Linktr.ee
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• Allows you to click through to a menu of buttons where they can access 
more than one link

• These buttons could link through to: products, blogs, contact us, about 
etc…

Canva
• Canva is a graphic design platform that allows users to 

create social media graphics, presentations, posters and 
other visual content. 

• It is available on web and mobile, and integrates millions 
of images, fonts, templates and illustrations
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CHECKLIST
1. Set an Objective

2. Set Up Your Profile

3. Decide whether you want to switch to a Business Profile

5. Choose Your Theme

7. Hashtags

6. Plan Your Posts 

4. Have a plan - How are you going to build your audience
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CHECKLIST

8. Stories

9. Highlights

10. IGTV

BE SOCIAL ON SOCIAL MEDIA


