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Instagram Stats — Age/Gender (O

Distribution of Instagram users worldwide as of April 2020, by age and gender

m Compared to Facebook,
Instagram is a network of

younger users.

10% More than half of the
global Instagram user

population is younger than

5%
34 years old.
0% It's the second most
13-17 18-24 25-34 35-44 45-54 55-64 65+
preferred app after
® Female @ Male Snapchat for teenagers
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Instagram Stats - Usage

Among the users of each social media site, the % who use that site with the following

requencies

0 10 20 30 40 50 60 70 80 a0 100

@® Dailly @ Weekly Less often

Mote: Numbers may not add to 100 due to rounding.

Source: Survey conducted Jan. 8 to Feb. 7, 2019

Take Control of Your Marketing

About six in 10 Instagram
users log in at least once
daily.

It's the second most
logged in social media
site for daily use after
Facebook.

Twenty-one percent of
users log in weekly and
16% log in less often than
that.
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Instagram Stats — Time Spent G

a Oberlo

Instagram users’
spent an average of

0:53

hours minutes

per day on the
platform compared to
Facebook users’ 58
minutes per day.

(Recode 2018)

Average Time
Spent on Instagram

\

Take Control of Your Marketing

Instagram users spend
almost as much time on
the platform as Facebook
users.

Time spent on a social
network is a strong
indicator of an engaging
platform.

Engaged users are more

likely to be interested in
your brand’s content.

(] the Ilttle
marketing
company




Instagram Stats — Buying Decision

90% of accounts follow at
People surveyed say Instagram helps them with the following: |eaSt one busineSS on
Instagram.

Instagram has become

0 0 known as an ideal fit for e-
8 1 /{3 80 /O commerce marketing.

83% of Instagram

discover new research decide whether users discover new
products or products or to buy a product products and services on
services services or service the platform.
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Instagram Stats — Engagement Rate [()

Average engagement rate per post on Instagram
. Average 1.60%

3.96% across all engagement rate

industries is

1.60%

Brands with the highest
engagement rates
include:

2.40% 2.40%

1.69%
1.53%

* higher education at

094% 0.86%- 396%
l * nonprofits at 2.40%
e sports teams at
%@ ﬁ@O fo g @,ao _\%@a 2.40%
Sl N N
. &
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Instagram Stats — Best Time to Post (@)

er ~ HENEEEEEEEES
T - _HNNEEEEEEEEE
wes - HENENEEEEEEENET
s - _HENENEENEEEEN
" - HENEEEEEEEEEE
. "HEEEEE

o EEEEEEE

2 1 2 3 4 5 6 7 8 9 10 17112 1 2 3 4 5 6 7 8 9 10 11

AM PM

Lowest Engagement Highest Engagement
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Objective

What is your purpose for using Instagram?

« Create awareness of business

* Promote products / services

« Connect with customers

« Connect with suppliers

« Connect with Influencers

 Drive traffic to website

« Become personable — get to know you (behind the scenes)

Take Control of Your Marketing (]Vlbta%am rﬁger'fé'%ng



Settlng Up Your Profile

NV e O &
1. Username

thermomixukandireland | roow | - R
thermomix 899 posts  39.7k followers 574 following

2. Name

Thermomix UK and Ireland . .
Thermomix, making everyday cooking, easy! @ Be part of our community & share 3 PrOfl |e PlC

your moments with #ThermomixAtHome
Book a virtual demo today: 4

bit.ly/2ZcghvQ

4. Bio

Followed by pinchofnom

E 5. Web Link
25 55 /7N
(3 (&) =7 3(3): @) (% )
4 i o 6. Highlights

Live Recipes Friends of ... Made in m... Tips & Tricks Function Fr... Friends of ...
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Setting Up Your Profile ©)

Username & Name Profile Pic

« Real Name and Professional * Business Logo or Photo of you — clear head

* Up to 30 characters and shoulders visible

« Name shows next to your username so * Do Not use the Official Thermomix Logo
doesn’t need to be the same * No images — people want to get to know you

* Important to get right as these are both as a person

searchable on instagram

Bio Web Link
« Can only have one link — think about
where you want to direct people

* Who you are and what you do
150 characters
* Include a call to action

Take Control of Your Marketing (]VWQM rﬁg?"fé'%ng



Setting Up Your Profile ©

Recommend having a business account With a business account,
you'll be able to access
« Link to personal page business features and

« Link it to Facebook business page Instagram Insights.

* Look at insights on posts
« Facebook and Instagram Ad’s to help grow reach : )
_ understand who is engaging
. Schedu.le Pésts us.lng app (Later.com) with your business on
« Share links in Stories Instagram.

These tools can help you

Take Control of Your Marketing (]Vlbta%ﬂm rﬁger"g'%ng



Switch to Business Profile r@

1. Go to your profile and tap = in the upper right corner.

2. Tap {O Settings.

3. Tap Account.

4. Tap Switch to Professional Account.

5. Tap Business.

6. If you'd like, you can follow the steps to connect your business account to a
Facebook Page associated with your business. This step is optional and will make it
easier to use all of the features available for businesses across the Facebook family of
apps. At this time, only one Facebook Page can be connected to your business
account.

7. Add details, like your business category and contact information.

8. Tap Done.

Take Control of Your Marketing (]VW.GM mtg?“tél%ng



Choose Your Theme

Instagram is all about being creative!

Instagram is great for showcasing your products

Rather than a random collection of images you can set a theme

Think about brand colours, images and topics

Take Control of Your Marketing (]VWQM nﬁg?'fé'%ng



Choose Your Theme

What's your
business
SUPERPOWER?

This is
YOUR time

i ?
3 things: to thrive

I IB

Take Control of Your Marketing

Scared to ask
for help?
You're not

the only one.

Reason
or
excuse

T mm— n —
| Ssh(;u[ é)ur / 1% i i W U\(.)Sde"
aturday \ ‘ - ,
N PR Plastic Toys
& O\
4‘127 s |
e\ / ol
: é;qu!: bk ST LT

until vou try and picka
name for your baby! |

) .
You don't realise how
. many people you don't b
| like...
| |

Babies learn
in sragcsi
not ages!

o uly signup's for

[ Babics Tirst Year
Subscription Boxes

now open.

Based on the
amount of laundry |
do cach week, Tam
going (o assume that
there are pec )rlc
who live here that |
have not met yet..,

Instagram

Mere. | 2020
Michelin=Flar: \.
restaurants

are offering d
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How T0

Post

11:07
Cancel

uw = < 50% @ )

Recents v

1. Click on ‘+" icon
2. Choose your image 4. Click Next

thelittlemarketingcompany v —

Ure

ThelLittleMarketingCompany

Marketing Consultant

Your Small Business Marketing Mentor. We
want to help you grow and thrive your

265 148

the little, Posts  Followers Following business by stepping up your marketing.
marketing
comgan CIM Member.

www.thelittlemarketingcompany.com/beco...
TheLittleMarketingCompany

Marketing Consultant Edit Profile
Your Small Business Marketing Mentor. We
want to help you grow and thrive your Promotions Insights Email
business by stepping up your marketing.
CIM Member. Story Highlights
www.thelittlemarketingcompany.com/beco... Keep your favourite stories on 2
your profile
Edit Profile o @ @ @
Promotions Insights Email —_— __
-~ '

Story Highlights 3 i
Keep your favourite stories on 2

your profile

_|_
I~ Q@ @

1st July @ 8pm

Video

Library

Next

Tools & Techniques
Checklists & Downloads
How To Video's
Bitesize Chunks

Managable Modules
Accountability

Private FB Group
Marketing Trends

£24

For the next 2
people who
Sign up

Clarendon

Normal Gingham M

Filter Edit

3. Add filters / Edit

<

Marketing Sulbsc

(]

Tools & Techniques
Checklists & Downloads
How To Video's
Bitesize Chunks
Managable Modules
Accountability
Private FB Group
Marketing Trends

people who
sign up

o Place' for all things Ma

Business

Contrast Stru

Adjust

Brightness

Filter Edit

Vg g o
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How To Post

New post Share

1. Write your caption (2200 characters)

o9 peope 2. Tag People

Add location

Whittlesey Peterborough The Stra 3 . Ad d Iocati On

Post to other accounts

m thelittlemarketingcom... () 4 Post to Othel’ aCCOUHtS

i’ B} natnatbrannigan

5. Post to other platforms

Facebook The Little Marketing Co..

Twitter

Tumblr

Take Control of Your Marketing (]VW.GM mtg?“tél%ng



Hashtags

Some
recommend Branded
10-15 Hashtag
hashtags

Helps to Add up to 30

build your hashtags on one
audience post

The average
post on Use hashtags

Instagram your target
contains 10.7 audience would

hashtags search for
(source hubspot 2020)

Help gets
your
content
found

Test
And
Measure

Take Control of Your Marketing (]WSIGWLGM ni%a%igg



Hashtags

Hashtags also help you to express emotions e.g. #happy or #pride etc. Instagram has a

limitation of how many hashtags you might use and, overall, it’s not recommended to use

more than 9 per post. Here are some examples of popular hashtags for you to use.

« #VORWERKUK

» #THERMOMIXUK

+ #TM5

« #TM6

« #THEMOMIXRECIPES

« #KOBOLD

« #BIMBY

« #FOLLETTO

« #COOKIDOO

+ #COOKWITHTHERMOMIX
« #MADEINMYTHERMOMIX
« #MADEINTHERMOMIX

Take Control of Your Marketing

« #JOINTHEMIXERS

+ #FOODIE

« #HMAKEFOODGOODAGAIN
« #COOKKEY

- #BOOKADEMO

» #THERMOMIXOFFER
« HGADGET

» #SMARTHOME

« H#SMARTLIVING

« HCLEANING

« #HOUSEPROUD

« H#TEMIAL

Research Hashtags

 Under 20k
o 20k to 100k
 Qver 100k

Popular Hashtags — less likely to
find new followers or increase
engagement

The more niche the hashtag the
more engaged users are

Not too long and not have spaces

Write a list of # to use

(l the Ilttle
marketing
company




Stories

You can see Reach 10k

who has followers you can
viewed your swipe up to

1in5
stories
get a DM

Share photos or
15 sec videos

story website

500 million
Instagram
accounts use
stories everyday

They only
last 24hrs

You are not able Add stories to your
to ‘Like’ or highlights to keep
‘Comment’ for longer than

publicly 24hrs

Take Control of Your Marketing (]WSIGWLGM n%ger'%%ng



Stories — How to create one G

Live

b Tn g o Create Image
m%g%l,‘u(/wg Normal (take pic)
Boomerang
Have you seen my new L t
service? ayou
Master Your Marketing!
Tap to type You could do a
demo of

Thermomix over
multiple stories

Want to know more?

Every time you post

7 DM ME :
on stories your content
is pushed to the front
€@> 06 © - |I@ g .
Seen by 22 Facebook Hig;ight More I e e DAkl Of your fonowers VIeW
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Stories — How to create one

p
Q Search % Your Stolm
the little,
HHASHTAC

marketing
company

Have you seen my new
service?
Master Your Marketing!

D -

= o J e R

COUNTDOWN

Want to know more?

€2 6 ©

Seen by 22 Facebook Highlight More

L C
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Highlights

You can add your stories to
highlights Instagnam ORAANOIVAL

thermomixukandireland BN B -

899 posts 39.7k followers 574 following

If you want to keep a story
for more than 24hrs

Y
thermomix

Thermomix UK and Ireland
Thermomix, making everyday cooking, easy! @ Be part of our community & share
your moments with #ThermomixAtHome

Highlights can be found on

. Book a virtual demo today:
your profile e
You can add 100 stories in
a highlight o a7

- 1.0.r
& ) \\

@ — [ 2 |
\\. [{L\o

Friends of ... Made in m... Tips & Tricks Function Fr... Friends of ...

There’s no limit on how
many highlights you can
have

L C
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Highlights

e Your Stotm
O)

the little

marketing
company

Clients 5w

Have you seen my new
service?
Master Your Marketing!

Function Hire Clients Showroom Suppliers

r— You can create these icons in Canva
7 DMME By using the Instagram Stories
template

€2 6 ©

Seen by 22 Facebc k Highlight More

@ Send message A7
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How to build your audience (@)

» Use the explore page — accounts, tags, places

« Share other businesses posts — tap aeroplane symbol to share on your story

» Followers — users tend to follow you, wait for you to follow back and then
unfollow (important to have your strateqy of who you want to follow, if it doesn'’t
fit then don’t feel you have to follow back)

 Check follower list

« BE SOCIAL ON SOCIAL MEDIA - engage, comment, like posts

Take Control of Your Marketing (]Vlbta%ﬂm n%g?"fé'%ng



How to build your audience (@)

« Tell people you are on Instagram

» Create your Hashtag list — these are crucial for people finding you
* Be consistent

» Create a plan — how often will you post and what will you post

» Find people to follow — existing customers, suppliers, competitors, partners, key
people in industry, competitors followers

Take Control of Your Marketing (]Vlbta%ﬂm n%g?"fé'%ng



Create Need to upload In the description
IGTV vertical video’s you can add
Channel clickable links

(not landscape)
(app or icon) and hashtags

Video Uploao_l video’s
Add title and

10mins description (use from video or title / description

Edit cover for Upload from

length the video desktop and edit
create one you

(get it right first time _
made in canva)

as can’t go back to
edit)

Take Control of Your Marketing (]WSIGWLGM n%ger"fg%ng
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Tawwct Manage

‘ Socal Mesa
Yo will b notPed mhen ans putiivng tads
2ton1s natuay

Cav

7 e

Arwn dary peweby he cow oLt
verdony ard artats for &
A QO ®

We uodale e g reguarty W w
Feetios lrw wwmi (lasf Tres Luteal

" e
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Insights
=

O Settings
@ Archive

|II!HIIEEHEIIIIIIIIIIIIII

D Your activity

[y

O, Nametag

m Saved

*

*— Close friends

+2,  Discover people

@ Open Facebook

Take Control of Your Marketing

HIGHLY RECOMMEND HAVING A BUSINESS ACCOUNT

< Insights
Content Activity Audience
Age range O All Men Women
13-17
18-24
45-54
55-64
65+

Reach 100 followers can start
looking at insights

Gender (®
22%
Women Men

‘lthagaam
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marketing
company



Insights ©

Followers @) Hours Days Followers (® Hours Days

{ Wednesdays >

80 81
: -Sﬁ1 : II

Sat Sun Mon Tues Wed Thurs Fri 12am3am 6 am 9 ami12 pm3 pm 6 pm 9 pm
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® allUW S 10:13 < 58% @)
I n t r e e X LINKTI:E'I‘EMIV I;:nktree
® J "\ What is Linktree?
s

« Allows you to click through to a menu of buttons where they can access

Meet the founder of
HER, the dating app

more than One Iink @ for\llvomxn&queer

people

« Canva is a graphic design platform that allows users to
create social media graphics, presentations, posters and
other visual content.

« Itis available on web and mobile, and integrates millions
of images, fonts, templates and illustrations

Take Control of Your Marketing (]WSIGWLGM rgger“gemg
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CHECKLIST

1. Set an Objective
2. Set Up Your Profile

3. Decide whether you want to switch to a Business Profile

4. Have a plan - How are you going to build your audience

5. Choose Your Theme
6. Plan Your Posts

/. Hashtags

\and
Take Control of Your Marketing lfT\..
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CHECKLIST

8. Stories

9. Highlights
10. IGTV

\ad
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